
Winter Artifacts 

 

Using Data to Make Informed Decisions, Skill Assessment Week 3 – Focus Group Design 

This assignment utilized everything we learned on designing focus groups. The prompt was to 

design two groups and describe how many people and with what socio-demographic 

characteristics we would use to invite the participants. We then would suggest a guide and a list 

of 7-8 subtopics to be discussed by a moderator and with all the focus group participants. I 

worked alone on this assignment and used my own experience to help create the groups I thought 

would benefit the outcomes. The key learning in this exercise was to design the focus groups to 

allow for organic discussions based on the topics. The whole class learned by varying the socio-

demographics of each group, and no topic would be one-sided. LEARNING OUTCOMES: 1) 

Plan, convene, and facilitate elegant in-person and remote forums to generate and share 

innovative approaches to challenges and 2) formulate an evaluation plan to assess the processes 

and outcomes of communication. draw evidence-based conclusions and make a call for action. 

 

 

 

 

 



Using Data to Make Informed Decisions, Discussion Question Week 4 – Ethical Concerns 

 

Discussion Board Post 

This discussion board post asked the class to reflect on the lecture and readings. We should 

discuss the kind of data collected by VR (virtual reality) and AR (augmented reality), devices, 

and APPs. We were asked to consider what ethical concerns are associated with it and what we 

should consider when using such data, and post individually to the discussion board. This 

reflection question required me to dig deep into all the ethical concerns we learned about during 

week four of this class. Understanding these concepts and what moral rules apply when 

collecting data from these tools is essential. I learned so much by participating in this week's 

discussion. It allowed me to dive deeper into ideas that were otherwise foreign to me by reading 

my classmate's points of view. We use these technologies every day and are primarily unaware 

of how companies monitor us. LEARNING OUTCOMES: 1) Critique and identify the major 

theories and trends in Strategic and Organizational Communication, Group and Team 

Communication, Persuasion Theory, and Media and Technology Studies from the program's 

central thematic perspectives and 2) choose to communicate with ethical intention and evaluate 

the virtuous elements of any communication situation. 

 

 

 

 

 

 



Information Design, Week 5 -  Final Project 

 

Employee Engagement Results Final Project  

For our final project, the assignment was to work alone and do something that you are either 

inspired by or something directly connected to your career (or industry). For my final project, I 

wanted to develop something I could use to help interpret the results of our overall employee 

engagement survey. The output typically comes in a large excel file with rows of data and 

percentages on multiple workbooks. Nothing about the excel sheet is easy to interpret. Even 

though our 64% needs improvement, my goal was to design something that gave the facts in a 

visually stimulating way but also had a positive focus on the message. This infographic shows 

my ability to take complex messages and turn them into visually compelling posters. I learned 

not all messages need to come in a complex workbook in excel format. LEARNING 

OUTCOMES: 1) Select creative, appropriate modalities & technologies to accomplish 

communicative goals and 2) adapt messages to the diverse needs of individuals, groups, and 

contexts, and adjust messages while in the process of communicating. 

 


